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FERIA HÁBITAT VALENCIA EXCEEDS ALL EXPECTATIONS

The fair is already preparing for its next edition, which is set to take place from 18th to 22nd September 2012.

Feria Hábitat Valencia has just closed its doors on an edition marked by the challenging economic climate.  In spite of this the showcase did manage yet again to bring together the best the “made in Spain” interiors industry has to offer along with a significant representation of international operators.  In fact, international companies accounted for 21% of all exhibitors this year compared with 15% last year.
What is more, most of the exhibitors the organisers spoke to claimed that the fair had fulfilled their expectations and, in many instances, had exceeded them.  As Feria Hábitat Valencia president José Blasco has confirmed “a large proportion of manufacturers have told us that this year’s results have been better than they had hoped for and many have already said that they intend to exhibit at Feria Hábitat Valencia 2012”.

The organisers have thus already set the wheels in motion to prepare for the next show, which will take place from 18th to 22nd September next year.

One of the most successful of the new features of the show that has just finished was unquestionably the FLASH Hábitat Valencia space, an area set up as a ‘catwalk’ of exclusive products from companies at the leading edge of design.

Another new feature that was very warmly received by the companies taking par was the Face to Face meetings between international specifiers and exhibitors.  The initiative meant that exhibitors were able to make contact personally with interior design decision makers in top flight hotel chains and architecture and design practices in Europe, the United States, Ibero-America, Canada and the United Arab Emirates – a great opportunity to make contacts at the highest possible level.

The busiest days of the fair saw high quality buyers visiting.  Professionals with substantial purchasing power came from countries including Mexico, Chile, the United Arab Emirates, Morocco, Angola, Saudi Arabia, Russia, Poland, Austria, Uzbekistan, Turkey, the United States, France, Portugal, Italy and Germany amongst others.

Buyers from the prime domestic markets visited too, flocking in from Catalonia, Madrid, Galicia, the Basque Country and Andalusia.

A considerable number of parallel events were staged too that helped add value to the showcase. The exhibitors themselves were involved in these as were the trade associations for the various sectors, professional groups, technology institutes, the Official College of Interior Designers and Decorators, the Association of Designers of the Comunidad Valenciana, young design professionals, distinguished architects and a far-reaching etcetera.

Feria Hábitat Valencia also celebrated the tenth anniversary of the nude young creatives show this year.  The show was set up with the challenge of acquainting young designers with manufacturers and retailers and it has been the launchpad for what are now some of Spain’s most outstanding design consultancies.

Twelve of these design practices had spaces of their own dotted throughout the different Feria Hábitat Valencia pavilions and an event was also held to pay tribute to the business people behind the creation of nude: Florencio Pérez and Vicent Martínez.  The tribute also included the person at Feria Valencia who has worked side by side with them – and still does today – to ensure that the show is a success: María Fontes.

The winners of the nude-Bancaja bursaries were announced at the fair as well, and this year were awarded to Martiniblanco and Ramón Arnau Quintero.  These young people will be taking up work placements with manufacturers Expormin and Uno-lighting.

The launch of a new manual from the Observatory for trends in Interiors, the Coffee Ideas thinking space, the talks given during the Habitat Paper event and the technical seminars on lighting organised by Artemide were the other features that attracted great praise during the fair.

The Association of Designers of the Comunidad Valenciana (ADCV) coordinated the Valencia Disseny Week for the third year in a succession, flooding the centre of the city of Valencia with activities, talks and exhibits relating to design.

For José Blasco “all these events helped produce a very satisfactory show, bearing in mind the current economic situation.”  “Now we are starting to prepare for next year’s fair, our aim for which will be to bring together the biggest possible offering of “made in Spain” products and give a boost to international trade, especially by encouraging international buyers to come from those countries that are priority overseas target markets in the various interiors industry sectors’ expansion plans.”
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